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North American Charity Pot Application Form
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Thank you for your interest in becoming one of LUSH’s Charity Pot Partners. A beautiful hand and body lotion, we give 100% of the sale of every Charity Pot (minus the taxes) to small grassroots projects working on animal welfare, environmental and human rights issues. Charity Pot comes in a large 240g pot that retails for $25.95 and a 45g pot for $7.95. The recipients of Charity Pot funds are made up of groups who have directly applied and groups recommended by LUSH employees and customers. 
Our Charity Pot Hand and Body Lotion contains seven ingredients from our Sustainable LUSH (SLush) Fund. Our SLush mandate is simple: 2% of the amount we spend on raw materials and packaging is used to invest in sustainable farming and community projects from scratch, some of which produce and process beautiful ingredients for our products. These seven ingredients include fresh aloe and geranium oil from Kenya, rosewood oil from Peru, moringa oil, shea butter and ylang ylang oil from Ghana, and cocoa butter from Colombia.
Application Criteria:
Please note that your group must meet the following criteria in order to be eligible to apply for a grant from LUSH. Please complete the application only if you answer “yes” to all of the questions below:

1. Is your organization’s annual revenue less than $500,000?

2. Does your organization not have any religious affiliation?

3. Is your group respectful of environmental, animal and human rights?
Grants: Please note that our maximum grant allocation is $25,000 per year. Groups may be invited to re-apply for the fund annually at the discretion of LUSH. There is no application deadline. We invite charities and groups to submit an application any time throughout the year.
LUSH Charitable Giving Ethics: LUSH believes in the true meaning of authentic giving: it’s about what the donor can do for the charity, not what the charity can do for the donor. We believe in building good relationships with our partners and finding ways to go beyond monetary giving to support their cause. We believe in the power of campaigning and grassroots activism to affect long term change. We believe that it’s the hardwork, dedication and results that matter, not how the group is registered. Finally, we believe in telling our customers clearly how much of their money will be donated and to whom. 

Our charitable giving is not a marketing exercise, and we ask nothing back from the groups we fund. We just want to help those who work tirelessly to make the world a better place, and who play a useful part in the movement to create change.
	Contact Details

	Name of Organization (legal name of the charity that cheque is made out to)
	

	Contact Info: Name, address and telephone number (mailing address for cheque)


	

	Email Address
	

	Website, social media pages, Facebook, Youtube channel etc. 

	

	Financial /Organizational Information

	Governance Structure: Please list the number of paid staff and/or volunteers working at your organization. If your group is working outside of North America, please list how many local people are on your board or paid staff.
	

	Annual revenue and % spent on administration:
	

	What are your main sources of funding?
	

	What is your organization’s registration status? (LUSH does fund non-registered groups, non-profits and 501 c4 organizations)

	

	How did you learn about the LUSH Charity Pot program? What is the closest LUSH store to your organization?

	

	Your Organization

	Mission Statement / Vision

	

	Activities: Please describe your main activities and major accomplishments of your group.

	

	Background Information: Please give a brief background on your organization. This should include your history, main principles and recent successes. (approx. 150 words)

	

	The Project

	Objectives of Your Project

What is the root cause of the problem that your project aims to address? 

	

	Activities: How does your project activities address this root cause? Please provide a timeline for your project and anticipated results. (Note: It can take up to 3 months from the application date to receive a response from LUSH.)


	

	Partners: Does your organization have any major partnerships or alliances with any other organization(s) in the field? Please list any other partners on this particular project.

	

	Solutions: How does this project provide an innovative solution to the root cause over other similar projects in the field? 

	

	Target Group: Please describe who / what your project will help. Please provide projected numbers of beneficiaries.

	

	Expected Impacts and Outcomes: Please describe the specific results of your project on the beneficiaries both in the short-term and over a 3 year period. 

	

	Project Budget: Please provide a budget in the format below in USD or CAD.  Please note we rarely fund salaries or travel (flights, hotels) and we only fund environmentally sustainable materials. Please elaborate as necessary in the budget justification area below.

	

	Item Requested  
Cost per item
Quantity
Amount Requested from LUSH

Amount Confirmed from own or other partners

Example: Brochures on 100% recycled paper
.50
1000
$300
$200 from Patagonia
Subtotals:
Total:


	Budget Justification: Please provide a justification and description of the items requested and their relevance to the project.

	

	References: Please give contact details of two other organizations that you work with who can provide a reference. 

	

	Partnering with LUSH: LUSH seeks to go beyond grant making and believes in supporting our partners through our Employee Volunteer Program. Please describe how you could mobilize LUSH’s community through volunteerism, our communication channels or grassroots campaigning.  

	

	I certify that the information given in this application form is correct to the best of my knowledge. 

Name: 
Date: 


We have far more applications than we could ever hope to fund, so we try to choose a range of charities and groups across a variety of issues and localities to avoid duplication and best spread the grants as far as possible.  Unfortunately, this also means that we cannot provide a donation to many worthwhile, impressive causes – so please do not take offense if your organization doesn’t get chosen to become a Charity Pot partner. 
